City Marketing and Perfomance Evaluation
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Stakeholders of Cities
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Objects of This Research
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New Institutionalism & Practice

Based View:
Cosmopolitanism, Syncretism & Cultural Editing

Cosmopolitanism, Syncretism & Culture
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Four Dimensions for Public Space

ang and Yoshimi 2001)
$ *
* * 8
* *
+&
D % 8
* *
* % 9 +
9**: 9 8
L * % % *
D %*
* * 8

Four Dimensions for Public Space
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New Instituticnalism & Culture
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Conceptual Framework of
New Institutionalism
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Syncretism & Shinbutsu Shugo
"fusion of practices from both Shinto and Buddhism”
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Reconciling Shinto and Buddhism
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Fusion of practices
from Shinto (FOX) and Buddhism
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Syncretism linked with

Cosmopolitanism
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Byodo-In Temple Hoodo,
Heian Period 1053
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Toudai ji Nenbutsudou (in Nara Period), Chinesz
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Terimukuri Style Roof
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Terimukuri Style Roof

a root with a convex curve in the upper part of the rof
the root ol the Karahahr JIf

Mixture 1 Mixture 2

History:
Daibutsuden with Terimukuri

Tndai i Temple Nara 131 Gentnry)




Hyper Terimukuri by Carbon fiber
Ho” On—Kaku at Kuonji Temple

36 Ter imukur |
Osaka Shin-Kabukiza 1958

Over 300 Terimukuri
Osaka Shin—Kabukiza 2010

Elephant Gate, Zoo Berlin
“Chinese Style?”

Practice-based View
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Cultural Editing
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Response to the Fragmentation
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Balanced Scorecard (BSC):

Another Syncretism and Fusion

% %! G 'G
* *k * %'
"9 *
D &
J % 8
R & ! & + &
& % %&
13368 1666+ +
.8%8 ' * I+ ' . 8%8
- % / o -
, + * G* % 8

>6

BSC: Another Syncretism and Fusion
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Japanese Applications of BSC Difficulties in Introducing BSC in Japan
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Conclusions: Cultural Editing and Global
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